
The Reactor (the original worm) is an effective, proven methodology 
for measuring emotional (virtually unconscious) reactions to ads and 

concepts, element by element, second by second.

Whether you’re using the Reactor to pre-test your ad, concept or 
product, or to analyse competitors’ ads, the synchronised graph will 

reveal precisely what consumers like or dislike about the content they are 
viewing. They aren’t influenced by ‘group leaders’ or others’ opinions, so 
you get the respondents’ instinctive gut reactions, measured and graphed 

by a range of demographic options. 

 

Are you ready to learn what your consumers really think?

“Track your 
target audience’s 

emotional reactions 
by the second.”

For further information contact us on 1800 633 813 or email: Reactor@roymorgan.com or visit
www.RoyMorganOnlineStore.com/Reactor



A balanced sample of at least 100 respondents can be 
recruited from one of Roy Morgan’s Online Panels, Single 
Source or to meet any specific criteria. They are directed, 
by email, to the Online Reactor, where they are instructed 
to use the Reactor slider-bar to record how positively or 
negatively they feel about what they are seeing or hearing, 
on a scale of 0 to 100. The Online Reactor allows respondents 
to react from their work or home, anywhere in Australia or, 
indeed, the world, and delivers results in an interactive player 
within hours.

Advertisements are generally tested among 6 others, along 
with a Control Video at the beginning, that gives respondents 
a chance to get used to reacting before they rate the 
advertisements. Pre and post questions can be asked to further 
segment the audience together with a range of additional 
diagnostics, including ad recall and message take-out.

How does it work?

The Online Reactor

The Reactor Interface
The Player
Results will be delivered via the Reactor Player, with the 
video displaying in a window at the top, synchronised with 
graphs of the reactions below. You are able to select different 
graphs according to the recruitment criteria, segmentation or 
demographic data collected in the process. The player allows 
you to view the results as many times as you like and by all 
the different target audience segments required.

The Metrics
Once you have viewed the reactions in the Reactor Player 
you can then click through to a page of Metrics that provides 
detailed data on each advertisement tested.  The key metric 
is the R-score (Likeability), the average score for the total 
duration of the advertisement. Other metrics include the Cut 
Through Score (average score for the first 10 seconds), the 
Peak Score and the Lowest Score.

Metric scores are graphed for each ad to allow comparisons 
between advertisements and against the overall score average 
for that ad reel. Metrics can also be viewed according to the 
segmentation or demographic data, as with the Reactor Player.

The Mobile Reactor

The Mobile Reactor can be used anywhere, indoors or outdoors, at any location, to record people’s spontaneous 
second-by-second reactions. 

This world leading software and Mobile App allows people to respond to television programs or live events, 
anywhere, any time, in real time.

The App includes a brief questionnaire (Gender, Age, 
Location etc) which allows us to display multiple 
graphs in real time.

Reactors use the slider-bar on the mobile phone to 
rate the program second-by-second as they watch the 
show on their television. Studio audiences who have 
Android or iPhones can react and their graph can be 
compared with those of viewers at home.

How does it work?

The Report
A Reactor Report can be provided to include 
a detailed breakdown of the Reactor graph with 
a storyboard plus an analysis of any pre and post 
questions. 
Diagnostics include:
•  Ad recall
•  Salience
•  Relevance to the product
•  Relevance to self
•  Likelihood to try
•  New information learned
•  Level of mental work
•  Negative emotion

    Accurate, insightful answers
at your fingertips.

 
•  How engaging and appealing is my concept to my    
    target audience?  
•  Which elements of my concept capture and hold   
    consumers’ interest?
•  How do consumer’s reactions to my advertising differ  
    from my competitors’?
•  How can I analyse the appeal of alternate concepts by   
    demographic segment and lifestyle group?
•  What research technique will show me how  
    respondents feel about my concepts and provide  
    immediate results?
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Contact Roy Morgan Research 
for a free and personalised presentation of The Reactor.

The Off-line Reactor

The Off-line Reactor allows respondents to use wireless dials 
to continuously score the video or live show they are watching 
between 0 and 100. This device is used for two key scenarios:

The Studio Audience Reactor is usually conducted in a TV 
studio or theatrette and allows audience members to

               continuously react to the 
debate or music show 
they are watching. Average 
graphs of All Respondents 
and/or audience segment 
(e.g. gender or age group) 
are then overlaid in real time 
onto the TV broadcast for 
viewers at home to see.

The Focus Group Reactor 
is combined with traditional 
focus group methods to add 
a quantitative element to 
the discussion. Respondents 
are each given a dial and can 
be asked to react to specific 
questions and to the discussion 

or products, packs, ads or programs. Clients in the viewing 
room can see, in an instant, the demographic breakdown of 
the group along with any additional targeted information 
they require. 

The second-by-second Reactor graphs provide a new level of 
insight into the instinctive gut reactions of the group to the 
concept, others’ opinions and any stimulus material. The 
Reactor helps cut through any ‘group leader’ opinions that 
often influence focus group respondents when their comments 
are exposed to the rest of the group.

How does it work?

   •  Concept testing TV commercials & 
animatics, corporate & training videos.

   •  Testing press & magazine layouts and 
all print communication materials.

   •  Uncover the strengths and weaknesses 
of multimedia campaigns.

   •  Testing program content, presenters 
and promos for television & radio.

   •  Gauging readers’ responses to alternate 
magazine covers, features, stories 
and designs.

   • Discover the ‘turn-offs’ and ‘hot 
buttons’ in speeches and presentations.

   • Refine product concepts, designs and 
packaging with quantifiable feedback 
on every element.

   • Test legal arguments, opening & closing 
statements with a pre-trial ‘Reactor jury’.

KEY APPLICATIONS FOR
THE REACTOR


