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Thursday, 2 October 2014 

Rabbitohs and Bulldogs fans set to go animal crackers  

Killer bunnies or dogs of war? Only Sunday’s NRL Grand Final will tell. While the Rabbitohs 
are clear favourites, it’s been 43 years between Premierships for the South Sydney stalwarts 
(compared to a mere 10 for the Bulldogs) – and with that kind of baggage comes immense 
pressure. But we’ll leave the pop-psychology to the media pundits. Here at Roy Morgan 
Research, we’d rather talk about the supporters of these two great Grand Finals teams! 

Of the two teams, the Rabbitohs have the larger supporter base — 462,000 people and 

counting (back in June 2010, they had 331,000 supporters). Bulldogs’ fans number some 

355,000 people, down from 364,000 in June 2010. 

Male supporters outnumber their female counterparts for both teams: 56% of Bulldogs 

supporters and 59% of Rabbitohs supporters are men. (Compared to fans of last year’s finalists, 

the Sea Eagles and the Roosters, these are quite balanced male: female ratios!).  

While supporters of the Bulldogs and Rabbitohs are respectively 16% and 40% more likely than 

the average Aussie to belong to the lowest socioeconomic quintile (FG), Bulldogs fans also 

over-index in the affluent AB quintile.  

But it’s in their activities and attitudes that both groups of fans reveal some key differences… 

 

Canterbury-Bankstown Bulldogs vs South Sydney Rabbitohs: attitudes and activities 

 
Source: Roy Morgan Single Source (Australia), July 2013 – August 2014 (n=634).NB: gambling and alcohol 
data: Australians 18+ 
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Norman Morris, Industry Communications Director, Roy Morgan Research, says: 

“Comparing Bulldogs and Rabbitohs supporters is interesting both for the contrasts and 

similarities that emerge between the two groups.  

“Both teams’ fans are more likely than the average Aussie to smoke and prefer beer 

over wine, and dramatically less likely to follow a vegetarian diet. They show an above-

average tendency to gamble in any given three-month period, and share a taste for 

tough physical activity. 

“However, whereas Bulldogs fans tend to smoke factory-made cigarettes, Rabbitohs 

supporters are more likely to roll their own. Whereas Rabbitohs supporters love to cook, 

Bulldogs fans would choose cleaning over cooking any day.  

“Rabbitohs supporters are slightly more likely than Bulldogs fans to resort to force to 

get things done, but less likely to agree that freedom is more important than the law. 

Yet Bulldogs supporters are far more likely to visit their place of worship regularly, 

which suggests that their freedom-loving ways aren’t entirely anarchic! 

“No matter what their differences may be, both teams’ supporters will be feeling 
similarly excited on Sunday at the prospect of their boys winning the Grand Final — with 
Rabbitohs fans likely to do a lot of, ahem, Crowe-ing if they’re victorious….” 

 

For comments or more information please contact: 

Norman Morris 
Industry Communications Director 
Office:  +61 (3) 9224 5172 
Mobile: +61 014 474 
Norman.Morris@roymorgan.com 

Related research findings 

View our extensive range of NRL Supporter Profiles, including Canterbury-Bankstown Bulldogs 
supporter profiles, and South Sydney Rabbitohs supporter profiles. These profiles provide a broad 
understanding of the target audience, in terms of demographics, attitudes, activities and media 
usage in Australia. 

About Roy Morgan Research 

Roy Morgan Research is the largest independent Australian research company, with offices in each state 
of Australia, as well as in New Zealand, the United States and the United Kingdom. A full service 
research organisation specialising in omnibus and syndicated data, Roy Morgan Research has over 70 
years’ experience in collecting objective, independent information on consumers. 

Margin of Error 

The margin of error to be allowed for in any estimate depends mainly on the number of interviews on 
which it is based. Margin of error gives indications of the likely range within which estimates would be 
95% likely to fall, expressed as the number of percentage points above or below the actual estimate. 
Allowance for design effects (such as stratification and weighting) should be made as appropriate. 
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Sample Size Percentage Estimate 

 40%-60% 25% or 75% 10% or 90% 5% or 95% 

5,000 ±1.4 ±1.2 ±0.8 ±0.6 

7,500 ±1.1 ±1.0 ±0.7 ±0.5 

10,000 ±1.0 ±0.9 ±0.6 ±0.4 

20,000 ±0.7 ±0.6 ±0.4 ±0.3 

50,000 ±0.4 ±0.4 ±0.3 ±0.2 
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