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Tuesday, 3 March 2015 

Internet gives intending car buyers their auto fill  

Up from just 17% in 2002, 30% of Australians 14+ (5.8 million) now research cars online in an 

average six month period—whether they’re in the market for a new one or not, the latest data 

from Roy Morgan Research shows.  

Of course, those who are actively intending to buy a new or used car within the next 12 months are 

much more likely to research online: 59% of people looking to buy a brand new car in the coming 

year have researched at least one aspect of cars or dealers online, as have 47% of those planning 

on getting a used car.  

The most common online research areas among new car intenders are vehicle features (44%), 

prices or quotes (39%), locating a dealer (27%) and making general enquiries (25%). Used car 

buyers are more likely to be checking prices (32%) than features (25%), while 17% have used the 

internet make enquiries and 14% to locate a dealer. 

% of people who used the internet for vehicle research purposes in last six months

Source: Roy Morgan Single Source (Australia), January – December 2014 n=51,969 Australians 14+ 

Jordan Pakes, Industry Director - Automotive, Roy Morgan Research, says: 

“The majority of Australians (59%) who are planning to buy a new car within the coming 

year have used the internet in the last six months to research cars. 44% used the internet 

http://www.roymorgan.com/
http://www.roymorganonlinestore.com/Browse/Australia/Media.aspx
http://www.roymorgan.com/products/single-source
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to check vehicle specs and 39% to check prices. It is also notable that 27% of intenders 

went online to locate a dealer and 25% made enquiries.  

“Despite the market showing signs of recovery after a period of contraction from mid-

2014, the volume of potential car buyers remains below the equivalent levels from 12 

months ago. In a more competitive environment, manufacturers and dealers will need to 

keep an extra close eye on the channels people use to research, and then decide on their 

potential next vehicle.” 

For learn more about how to identify, understand and reach intending car buyers, please contact:  

Vaishali Nagaratnam 
Telephone: +61 (3) 9224 5309 
Vaishali.Nagaratnam@roymorgan.com 

Related research reports 

Our Automotive Media Most Useful Reports profile consumers by which media type they say is most useful 

when researching new or used cars or auto parts/accessories. Alternatively, view our Automotive Currency 

Report or browse our profiles of recent New or Used Car Buyers.  

About Roy Morgan Research 

Roy Morgan Research is the largest independent Australian research company. A full service 
research organisation specialising in omnibus and syndicated data, Roy Morgan Research has over 
70 years’ experience in collecting objective, independent information on consumers. 

Margin of Error 

The margin of error to be allowed for in any estimate depends mainly on the number of interviews 
on which it is based. Margin of error gives indications of the likely range within which estimates 
would be 95% likely to fall, expressed as the number of percentage points above or below the 
actual estimate. Allowance for design effects (such as stratification and weighting) should be made 
as appropriate. 

Sample Size Percentage Estimate 

 40%-60% 25% or 75% 10% or 90% 5% or 95% 

5,000 ±1.4 ±1.2 ±0.8 ±0.6 

7,500 ±1.1 ±1.0 ±0.7 ±0.5 

10,000 ±1.0 ±0.9 ±0.6 ±0.4 

20,000 ±0.7 ±0.6 ±0.4 ±0.3 

50,000 ±0.4 ±0.4 ±0.3 ±0.2 
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