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Tuesday, 3 March 2015 

Does a person’s cooking talent influence their food 
preferences? 

For the 9,861,000 Aussies aged 14+ (or 50% of the population) who often receive 
compliments on their cooking, the fact that 4,085,000 Australians (21%) say they’d rather 
clean than cook any day may be a little hard to swallow. But does a person’s talent (or lack 
thereof) in the kitchen have any bearing on the kind of food they tend to enjoy eating? Roy 
Morgan Research investigates. 

Compared to the population average, Australians who agree with the statement ‘People often 

compliment me on my cooking’ are 19% more likely to enjoy eating vegetarian food, 18% more 

likely to enjoy eating bagels and 16% more likely to enjoy health food. 

In fact, this group tends to be more likely than the average Aussie to enjoy eating most kinds of 

food: from salads and seafood to hamburgers and hot chips. 

Different attitudes to cooking, different taste in food! 

 
Source: Roy Morgan Single Source (Australia), January 2014 – December 2014 (n=15,944). Base: Australians 
14+ 

Folks from the ‘I would rather cook than clean any day’ camp don’t share this enthusiasm. For 

starters, they are 12% less likely than the average Aussie to enjoy vegetarian cuisine, 17% less 

likely to like bagels, and 9% less likely to enjoy Health Food. 

They are also less likely to enjoy sushi, seafood, salads and soups than the average Australian. 

So which foods are they most likely to enjoy compared to the average Australian? Chicken 

nuggets (10% more likely) and hot dogs (10% more likely).  

Angela Smith, Group Account Director, Roy Morgan Research, says: 

“The latest findings from Roy Morgan Research reveal that a person’s cooking skills 
appear to be linked to their enjoyment of food in general. People who often receive 
compliments on their cooking are more likely than the average Aussie to enjoy eating 20 

Vegetarian food 19% more likely Bagels 17% less likely

Bagels 18% more likely Sushi 13% less likely

Health food 16% more likely Vegetarian food 12% less likely

Sushi 14% more likely Health food 9% less likely

Soups 12% more likely Soups 6% less likely

“People often compliment me on my cooking” “I would rather clean than cook any day”

More  likely than average Australian to like eating: Less  likely than average Australian to like eating:
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of the 21 food types we measure, spanning healthy, international, and fast-food 
options. (They are bang on average for their enjoyment of the one remaining food type, 
Chiko Rolls!) 

“In contrast, people who’d rather clean than cook simply don’t share this same wide-
ranging enthusiasm for food, being less likely than the average Aussie to enjoy most of 
the food types we measure. 

“These people tend to be young couples living together or members of older 
households. In general, they dine out less than the average Australian except for when it 
comes to eating at fast-food restaurants (they are slightly above average in this 
respect).  

“In this food-obsessed day and age, it’s important for food marketers and retailers to 
remember that not everyone worships at the altar of celebrity chefs and aspires to 
culinary greatness. However, these people do need to eat – so it’s a matter of finding a 
way to communicate with them that resonates…”  

For comments or more information about Roy Morgan Research’s food retail data, please 
contact: 

Vaishali Nagaratnam 
Online Store Manager 
Office:  +61 (3) 9224 5309 
Vaishali.Nagaratnam@roymorgan.com 

Related research findings 

View our range of attitude profiles, including food attitudes and family attitudes. These ready-made profiles 

provide a broad understanding of the target audience, in terms of demographics, attitudes, activities 

and media usage in Australia. 

About Roy Morgan Research 

Roy Morgan Research is the largest independent Australian research company, with offices in each state 
of Australia, as well as in New Zealand, the United States and the United Kingdom. A full service 
research organisation specialising in omnibus and syndicated data, Roy Morgan Research has over 70 
years’ experience in collecting objective, independent information on consumers. 

Margin of Error 

The margin of error to be allowed for in any estimate depends mainly on the number of interviews on 
which it is based. Margin of error gives indications of the likely range within which estimates would be 
95% likely to fall, expressed as the number of percentage points above or below the actual estimate. 
Allowance for design effects (such as stratification and weighting) should be made as appropriate. 

Sample Size Percentage Estimate 

 40%-60% 25% or 75% 10% or 90% 5% or 95% 

5,000 ±1.4 ±1.2 ±0.8 ±0.6 

7,500 ±1.1 ±1.0 ±0.7 ±0.5 

10,000 ±1.0 ±0.9 ±0.6 ±0.4 

20,000 ±0.7 ±0.6 ±0.4 ±0.3 

50,000 ±0.4 ±0.4 ±0.3 ±0.2 
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