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Thursday, 24 March 2016 

A future without holidays? So say 3.6 million Aussies  

The experts tell us that the simple act of planning a holiday does wonders for our happiness 
levels, so what are the implications for people who not only have no holiday plans, but who 
don’t even foresee the prospect of going on holiday any time in the future? The latest 
findings from Roy Morgan Research reveal that some 3.6 million Australians aged 14+ fall 
into this category; hopefully, not all of them unhappy… 

 

Some 14.1 million Aussies (or 72.4% of the population) are intending to travel within the next 
12 months, with almost half of them planning to depart in the next three months. Nearly 20% 
are looking forward to a holiday sometime within the next three to five months (making it the 
most common time frame for Australian holiday intenders), and 17.8% are intending to take 
their next trip in six to 12 months.  

 

But when asked, ‘When are you next likely to travel in Australia or overseas on a holiday of 1 or 
more nights?’ 18.3% of Aussies reported that they had ‘no trip intention’ – making this the 
second-most common response of all the time frames offered! 

 

‘When are you next likely to travel in Australia or overseas on a holiday of 1 or more nights?’ 

 
Source: Roy Morgan Single Source (Australia), January-December 2015 (n=15,367). Base: Australians 14+ 
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When planning to take next holiday

http://www.roymorgan.com/
http://www.roymorganonlinestore.com/Browse/Australia/Media.aspx
mailto:melbourne@roymorgan.com
http://www.roymorgan.com/


 
 
 

Roy Morgan Research Ltd. A.B.N. 91 007 092 944 Quality System Certified to AS/NZS ISO 9001 
401 Collins Street, Melbourne, Victoria, 3000 – GPO Box 2282U, Melbourne, Victoria, 3001, Australia 

Tel: (03) 9629 6888 Fax: (03) 9629 1250  (03) 9224 5387  melbourne@roymorgan.com   www.roymorgan.com 

FO
R

 IM
M

ED
IA

TE
 R

EL
EA

SE
  

No trip intended 

Certain sectors of the population are noticeably less likely than average to be planning a trip of 

any kind. Nearly a third (31.4%) of Aussies aged 65+ don’t have any holiday plans at all; nor do 

27.3% of single parents. Socio-economically disadvantaged Australians are the least likely to 

foresee any holidays in their near or distant future:  35.2% of people from the lowest socio-

economic quintile* (FG) say they have absolutely no intention to travel.  

Of course, these aren’t necessarily mutually exclusive groups; over half of 65+ year-olds and 

nearly 40% of single parents with no plans for a holiday fall within the FG quintile.  

While people who don’t work (whether because of age, unemployment or other reasons) are 

almost twice as likely than the average Aussie to have no travel intentions, there is one 

segment of the workforce which is also  considerably less likely to be planning a holiday: people 

with more than 10 weeks of annual leave accrued.   

Angela Smith, Group Account Director, Roy Morgan Research, says: 

“Who doesn’t love a holiday? Even if they haven’t yet booked or finalised it, many 

people take great pleasure from just knowing they’ll be taking a trip in the foreseeable 

future. But what of the 3.6 million Australians who say they have no plans for a holiday, 

not even four years down the track?  

“While our data does not measure happiness levels, it does tell us that 2.2 million of 

these non-trip intenders are from the more disadvantaged end of the socio-economic 

spectrum (the E and FG quintiles), so their lack of holiday plans is most likely due more 

to budgetary restrictions than not wanting to travel. 

“Certainly, our data tell us that people who say they have no intention of taking a 

holiday are more likely than the average Aussie to be worried about interest rates at the 

moment and less likely to feel financially secure. But possibly more concerning is the 

fact that these same people are consistently less likely than the average Australian to 

participate in leisure activities as diverse as visiting or entertaining friends/family, 

holding dinner parties or going to the movies, playing sport or doing any kind of formal 

exercise, attending rock/ pop concerts or eating out. They are also less likely to go the 

beach, do any gardening, read novels or non-fiction books or visit a pub, RSL or Leagues 

Club.  

“While some of these pursuits involve a certain financial outlay, some are free or 

extremely low cost, accessible to people from all walks of life – suggesting that the 

below-average leisure participation of non-trip intenders may be due to other factors 

beyond money. Which, in turn, suggests that they probably need a holiday more than 

they realise…” 

* NB: A note on socio-economic quintiles: Roy Morgan Single Source collects thousands of data points from 

each survey respondent, allowing us to segment the Australian population in many ways. Socio-economic 

quintiles segment the population based on education, income and occupation, with AB being the top-scoring 

quintile and FG being the lowest. 
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For comments or more information about Roy Morgan Research’s Travel and Tourism 
data, please contact: 

Roy Morgan Research -- Enquiries 
Office:  +61 (3) 9224 5309 
askroymorgan.@roymorgan.com 

Related research findings 

View our extensive range of tourism and travel profiles and reports, including our Leading Indicator 

Report – Holiday Intention report and Destination Intention profiles.  

Compiled with data from Roy Morgan’s Single Source survey (the largest of its kind in the world, with 
50,000 respondents p.a), these ready-made profiles provide a broad understanding of the target 
audience, in terms of demographics, attitudes, activities and media usage in Australia. 

About Roy Morgan Research 

Roy Morgan Research is the largest independent Australian research company, with offices in each state 
of Australia, as well as in Indonesia, the United States and the United Kingdom. A full service research 
organisation specialising in omnibus and syndicated data, Roy Morgan Research has over 70 years’ 
experience in collecting objective, independent information on consumers. 

Margin of Error 

The margin of error to be allowed for in any estimate depends mainly on the number of interviews on 
which it is based. Margin of error gives indications of the likely range within which estimates would be 
95% likely to fall, expressed as the number of percentage points above or below the actual estimate. 
Allowance for design effects (such as stratification and weighting) should be made as appropriate. 

Sample Size Percentage Estimate 

 40%-60% 25% or 75% 10% or 90% 5% or 95% 

5,000 ±1.4 ±1.2 ±0.8 ±0.6 

7,500 ±1.1 ±1.0 ±0.7 ±0.5 

10,000 ±1.0 ±0.9 ±0.6 ±0.4 

20,000 ±0.7 ±0.6 ±0.4 ±0.3 

50,000 ±0.4 ±0.4 ±0.3 ±0.2 
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